LORAN RINGGENBERG
GLOBAL PHARMACEUTICAL MARKETING & COMMERCIAL STRATEGY LEADER
Carmel, IN  |  (317) 457-9034  |  loranringgenberg@gmail.com
EXECUTIVE PROFILE
Global pharmaceutical marketing leader with 17+ years of experience driving brand strategy, major product launches, and commercial growth across obesity, diabetes, oncology, and medical devices. Recognized for translating customer insights, market dynamics, and analytics into differentiated strategies that shape brands and accelerate growth. Experienced in leading high-performing cross-functional teams, developing talent, influencing executive decision-making, and directing multimillion-dollar investments. Brings a combination of strategic vision, analytical rigor, and operational discipline to deliver sustainable business impact.
CORE LEADERSHIP CAPABILITIES
Global Brand Strategy  •  Product Launch Strategy  •  Portfolio Strategy  •  Customer & Market Insights  •  Integrated / Omnichannel Marketing  •  HCP & Consumer Marketing  •  Commercial Planning  •  Budget Leadership  •  Cross-Functional Leadership  •  Talent Development  •  Global Affiliate Enablement  •  Digital Marketing  •  Data & Analytics
PROFESSIONAL EXPERIENCE
WSI World Agency | Director | July 2025-Aug 2026
• Managed a diverse portfolio of clients, developing and executing data-driven digital marketing strategies aligned with business objectives and growth goals.
• Served as a strategic advisor to business owners, leading integrated marketing initiatives spanning campaign strategy, website development, lead generation, and digital media. 
• Designed and optimized performance media strategies across Paid Social (Meta/Facebook, Instagram, LinkedIn), Paid Search/SEM (Google Ads), Programmatic, Display, Retargeting, Paid Video.
• Analyzed month-over-month campaign performance and KPIs, translating data into actionable insights and optimization opportunities to improve campaign effectiveness.
• Delivered monthly performance and analytics reports with strategic recommendations to refine campaign strategy, improve results, and maximize ROI.
ELI LILLY & COMPANY | Director, Global Tirzepatide-Obesity | Dec 2023–Jan 2025
• Led development of the Global Mounjaro / Zepbound pre & post launch strategies, translating brand strategy into global messaging, sales enablement, launch playbooks, peer-to-peer materials, and integrated marketing solutions for U.S. and 50+ international affiliates.
• Directed global marketing strategy and execution across obesity, diabetes, and obstructive sleep apnea (OSA), aligning teams and affiliates around evolving customer and portfolio priorities.
• Spearheaded the Obesity + OSA “Reinforce” portfolio strategy, leveraging two phases of market research to shape global claims, messaging, positioning, and activation across sales, HCP, digital, TV, websites, and educational channels.
• Led two phases of SM3 & 4 messaging market research, translating customer insights into a global messaging story flow and marketing implementation that informed the updated global strategy.
• Secured business-planning resources and led optimization of more than $19M in brand investment across brand and cross-functional partners.
• Established global Mounjaro brand elements, including segmentation, target patient, “Getting Started” customer experience, brand essence, differentiators, positioning, and placement.
• Led and coached multiple marketing associates and the Global Engagement Team, contributing to increased overall satisfaction survey scores across the global team.
ELI LILLY & COMPANY | Associate Director, Global Insulins Portfolio | Apr 2022–Jan 2024
• Created and led the global Diabetes New-to-Insulin (T2NS) launch strategy for Lyumjev, translating customer insights and market research into a global growth strategy and integrated marketing plan.
• Developed executed global marketing solutions across sales, advertising, TV, email, social, creative, and targeted digital media ensuring consistent strategy and activation across  US and Global markets.
• Designed the integrated Lyumjev & Tempo portfolio brand strategy, including long-term positioning and placement strategies for Tempo across diabetes indications.
• Led global market research and insight generation, translating findings into strategic brand foundations including target patient, positioning, belief bridge, milestones, and moments of truth.
• Created the Lyumjev & Tempo Integrated Launch Playbook for global affiliates, synthesizing 3+ years of research and strategic learning across Tempo, Lyumjev, and the integrated portfolio.
• Led global HCP thought-leader engagement, advisory boards, single-advising activities, and global congress strategy and execution.
• Led and coached Lilly marketing talent.
ELI LILLY & COMPANY  |  Associate Director, Global Tempo  |  Jul 2019–Apr 2022
• Developed global HCP and consumer digital creative campaigns for Tempo Personalized Diabetes Management System, designed for launch across the U.S. and international markets.
• Conducted Tempo White Card market research, synthesized customer insights, and created HCP and Consumer marketing strategies and global marketing campaigns.
• Drove Tempo brand building and launch strategy across target patient, positioning, placement, horizons, and global brand architecture.
• Created pre and post launch versions of the Global Tempo Brand Book, established naming architecture for Tempo pump and Tempo pen platforms, and trademarked components of ecosystem.
• Led development of Tempo demo pens and packaging strategy and design for the Tempo platform and components.
ELI LILLY & COMPANY  |  Multi-Channel Engagement Campaign Lead: Alimta / Verzenio / Erbitux / Cyramza  |  Jan 2017–Jul 2019
• Partnered with U.S. brand teams and channel leadership to develop and execute multi-channel engagement strategies across oncology brands.
• Designed over 9 campaign strategies with strategic deployment cadence using customer insights to deliver relevant content waves and support month-over-month revenue growth through performance data optimization.
ELI LILLY & COMPANY  |  US Brand Associate, Portrazza  |  May 2016–Jan 2017
• Led HCP & Consumer digital strategy, including multi-channel brand strategy and execution planning for the U.S. affiliate.
• Leveraged third-party source-of-authority relationships and performance data to design channel-specific marketing content based on customer insights.
ELI LILLY & COMPANY  |  Senior Marketing Associate, OBU Global Solutions Hub  |  Apr 2014–Jun 2016
• Led global and U.S. oncology congress marketing strategy with 4+ million dollar budget, including exhibit design, marketing solutions, digital presence, multi-channel engagement, and pre-/post-convention advertising.
KANSAS CITY CONVENTION & VISITORS ASSOCIATION  |  Conventions Marketing Manager  |  Jan 2013–Mar 2014
• Marketed Kansas City to associations through personal and non-personal channels to generate convention business.
LIVINGSOCIAL  |  Senior Marketing Consultant  |  Oct 2011–Jan 2013
• Designed marketing initiatives with local business owners to generate new business and expand customer bases.
INDIANAPOLIS CONVENTION & VISITORS ASSOCIATION  |  Meetings Sales Manager  |  Jan 2008–Oct 2011
• Procured convention business for Indianapolis by marketing the city to associations to generate convention business
ROCHE DIAGNOSTICS  |  Accu-Chek Diabetes Marketing Associate  |  May 2007–Jan 2008
• Collaborated with U.S. brand marketing colleagues to develop marketing deliverables informed by HCP and customer interactions.
EDUCATION
DePauw University  |  B.A. coursework in Communications, English Writing, and Sociology  |  2003–2007
LEADERSHIP & COMMUNITY
Selected leadership and service: Eli Lilly CMH Engagement Arrangement Team; DePauw University Alumni Committee; Head for the Cure Foundation; Girls Inc.; Peyton Manning Children’s Hospital; Habitat for Humanity; Pi Beta Phi Alumni Committee; Relay For Life.
